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ABSTRACT

This study seeks to adapt to the spectator-based sports team reputation scale (SSTR),
developed by Wonseok et al. (2015), into Turkish. This study was conducted on a total of 840
spectators, 271 (32.3%) of whom were female and 569 (67.7%) were male from different
provinces. The construct validity of the scale was tested by Confirmatory Factor Analysis (CFA)
and criterion validity was examined. The model was found to be significant for the study group
and produced goodness of fit. The overall reliability coefficient of the scale was found as
Cronbach Alpha = 0.910. The reliability coefficients of the sub-dimensions were found to be
high. The spectators were divided into lower 27% and upper 27% groups according to the
spectator-based sports team reputation scores and a significant difference was tested. As a
result of the analysis, the SSTR scores of the upper 27% group were higher than the SSTR scores
of the lower 27% group (p <0.05). Following an interpretation and discussion of the findings, it
was determined that the scale is distinctive on the new sample. As a result, it can be said that
the structure of the SSTR scale is a valid and reliable measurement tool suitable for Turkish
culture.
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INTRODUCTION

Today, the sport has become a social, economic, and cultural dynamic force as one of the most important social
phenomena (Reyhan & Kolayis, 2019). Besides, the sport has significant contributions to mental and physical
improvements in a person (Karayol, 2019). Considering sports organizations as a whole, there is no doubt that
spectators constitute one of its crucial parts. According to Serif and Serif (1996), the term spectator is defined
as an unorganized group that reacts similarly to a sports competition with similar interests. Partisanship, which
is seen as one of the most effective concepts in sports marketing and spectators’ commitment to the team may

cause negative as well as positive impacts. The main focus will be on the concept of reputation.

Reputation is an intangible asset that affects success not only in sports branches but also in athletes. In today’s
globalized world, teams strive to earn income, gain prestige and competitive advantage and have long-term

success.

Sport plays a crucial role in promoting countries because of its ability to trail the masses. Given that football is
regarded as a separate industry, the thoughts of spectators represent the reputations of teams. Knowledge and
perception of spectators related to the team, social responsibility understanding, financial performance, vision
awareness of the club constitute the reputation of teams. Reputation refers to an abstract concept that
demonstrates how an organization is perceived by its internal and external shareholders. Reputation is

associated with filling the inevitable gap between reality and perception.

Building a favorable reputation is what sports clubs look for. Sports clubs in the football industry have functions
such as serving and marketing the service they produce (Cerez & Ardahan, 2006) and act as a financial
organization (Aksar & Merih, 2006). Efforts of increasing their incomes launched a market-driven structure like
other companies in service sectors following an increase in the popularity of sports organizations (Ekmekgi,
2009). Being an industrial sector, football is not restricted to only classical incomes such as ticket sales and
match day incomes but creates various incomes such as media broadcasting incomes, sponsorship, commercial

products and advertisement incomes (Aksar, 2005).

In the wake of the concept of professionalization in sports, monetary issues have come to the forefront in
sports clubs. Therefore, football teams are compared with their financial values when they fail or succeed
(Dever, 2010). In addition to this, ‘sports is a financial investment and team managers need to guide the athlete

in the direction spectators want with the concern of economic interest’ (Agikada & Ergen, 1990).

The SSTR was developed based on two considerations: (a) reputation is built on a collective level (Brown et al,
2006) and (b) reputation is built from all direct and indirect interactions between a sports team and spectator
experiences (Walsh & Beatty, 2007). Thus, Sports Team Reputation is defined as ‘general perception’.
Consequently, the SSTR was defined as ‘the overall perception of a sports team based on the spectators’

reaction to all previous interaction experiences with the sports team’s activities’ (Wonseok, 2015).
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A literature review has revealed that there are some limitations and that there is no measurement tool related
to team reputation in Turkey. Hence, considering team reputation as a multi-dimensional concept including
management, marketing, and sociology, it is essential to carry out this study through an adaptation of the

current scale.

METHOD

Translation of the scale into turkish

Before the Turkish adaptation of SSTR, e-mails were exchanged with authors. Required permissions also were
obtained for adapting the scale. After required permissions were obtained, the original form of the scale
(English) was translated into Turkish by two experts and three other people who have a good command of
Translating from English to Turkish. After translations were reviewed by researchers, a common translation text
was created by determining the items which researchers agreed on. Then, two instructors from the
Department of Psychological Counselling and Guidance were asked to assess the items obtained as conceptual,
idiomatic and semantic. Some arrangement was made as a result of the assessment and the Turkish form of
the scale was prepared. In the final stage, a pilot study was applied to 20 spectators as a model practice and

the final form of the scale was created after determining that there was no unclear item left.

Study group

This study was carried out on 840 spectators living in Siirt, Adana and Mersin provinces and consisted of 271
female (32,3%) and 569 male (67,7%) spectators, 373 of whom are 20 or under (44,4%), 375 of whom are
(44%,6) between 21 and 30, and 92 of whom (11.0%) are 30 and above. Furthermore, 311 of them (37,0) are
married while 529 of them (63,0) are single. Based on the educational level, 89 of them (10,6%) are graduates
of high school and under, 713 of them (84,9%) of college, and 38 of them (4,5%) of Bachelor or Master’s
Degree. Finally, 642 of them responded as ‘yes’ (76,4%) while 198 of them responded as ‘no’ (23,6%) to the

guestion whether they go to the matches of their teams.

Data collection tool

Spectator-Based Sports Team Reputation Scale (SSTR): The scale developed by Wonseok et al. (2015) is
comprised of 19 items and 6 factors. The format of the scale is a 7-point Likert type scale: strongly disagree (1),
disagree (2), agree (3), neutral (4), Agree (5), somewhat agree (6), strongly agree. There are 3 items in ‘Team
Performance’ sub-dimension”, 3 items in “Team Tradition” sub-dimension, 4 items in ‘Team Social
Responsibility’ sub-dimension, 3 items in ‘Spectator Orientation’ sub-dimension, 3 items in ‘Management

Quality’ sub-dimension, and 3 items in ‘Financial Soundness’ sub-dimension.
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Data analysis and evaluation

For the validity and reliability of studies of the SSTR, SPSS 22.0 statistical package was used. The construct
validity of the scale was examined by confirmatory factor analysis (CFA). CFA is a type of structural equation
modeling (SEM) that can measure the relationship between latent and observed variables (Brown, 2006). Item
analysis was performed and Cronbach-Alpha internal consistency coefficient was calculated within 19 items of
the SSTR scale and its sub-dimensions for the reliability studies of the scale. Descriptive statistics were used to

clarify the current situation of the sample. The goodness of fit index was also used.

FINDINGS (RESULTS)

Confirmative factors analysis of the spectator-based sports team reputation scale

The predetermined factor structure of the SSTR was tested through CFA. The diagram related to the

confirmative factor analysis is given below.

Figure 1. The Diagram related to the Confirmative Factors Analysis of the Spectator-Based Sports

Team Reputation Scale

Criteria of Goodness of Fit regarding the confirmative factor analysis are given below.
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Table 1. Factor Analysis Index Values of the Spectator-based Sports Team Reputation Scale

Acceptable Spectator-Based Sports
Index Normal Value* Value**p TeampReputation ScaI:
x2/sd <2 <5 3.91 (531.4/136)
GFI >0.95 >0.90 0.94
AGFI >0.95 >0.90 0.92
CFI >0.95 >0.90 0.95
RMSEA <0.05 <0.08 0.06

*, ** References: (Simsek, 2007; Hooper & Mullen 2008; Schumacker & Lomax, 2010; Waltz, Strcikland & Lenz
2010; Wang & Wang, 2012; Stimer, 2000; Tabachnick & Fidel, 2007).

It was determined that goodness statistics calculated by confirmative factor analysis conformed to the
predetermined factor structure at an acceptable level. Standardized factor loads, t values, and an explanatory

statement which is comprised of (R?) values are given below.

Table 2. Regression Coefficients Related to Items and Factor Loads of Spectator-Based Sports Team Reputation

Scale

Items Factors B Std. B S. Error t P R?

13 <--- F1 0,796 1,000 0,597
12 <--- F1 0,778 0,893 0,040 22,131 p<0,001 0,522
11 <--- F1 0,765 0,939 0,043 21,786  p<0,001 0,502
16 <--- F2 0,825 1,000 0,674
15 <--- F2 0,876 0,997 0,034 29,112 p<0,001 0,721
14 <--- F2 0,867 0,946 0,033 28,837 p<0,001 0,689
110 <--- F3 0,661 1,000 0,710
19 <--- F3 0,871 1,253 0,062 20,334 p<0,001 0,582
18 <--- F3 0,833 1,231 0,060 20,666 p<0,001 0,627
17 <--- F3 0,641 0,912 0,058 15,606 p<0,001 0,410
113 <--- F4 0,792 1,000 0,694
112 <--- F4 0,763 1,001 0,050 20,131 p<0,001 0,758
111 <--- F4 0,266 0,432 0,061 7,046 p<0,001 0,437
116 <--- F5 0,830 1,000 0,752
115 <--- F5 0,849 1,125 0,040 28,337 p<0,001 0,767
114 <--- F5 0,821 1,051 0,039 27,134 p<0,001 0,681
119 <--- F6 0,709 1,000 0,586
118 <--- F6 0,722 0,982 0,056 17,609 p<0,001 0,606
117 <--- F6 0,773 1,146 0,062 18,355 p<0,001 0,634

F1: Team Performance; F2: Team Tradition; F3: Social Responsibility; F4: Spectator Orientation; F5: Management

Quality; F6: Financial Performance

Standardized coefficients highlight that the factor loads were high, standard error values were low, t values
were significant, (p<0,001) and R? values were high. These results confirm the construct validity related to the

predetermined factor structure.
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The general reliability coefficient of the scale was found as Cronbach Alpha= 0,910. Reliability coefficients

related to sub-dimensions were determined as 0,823 for team performance, 0,889 for social responsibility

tradition, 0,816 for spectator orientation, 0,775 for Management Quality and 0,871 for Financial Performance.

The item analysis related to the internal consistency of items is given below.

Table 3: Item Analysis

Scale Score when

Item were removed

Variance when Item
were removed

Item Total Correlation

Cronbach-Alpha

when Item were

removed
11 94,8310 294,634 ,574 ,906
12 94,2881 294,477 ,624 ,904
13 94,7405 292,538 ,596 ,905
14 93,0631 308,145 ,511 ,907
I5 93,1488 306,837 ,519 ,907
16 93,2595 302,250 ,587 ,906
17 93,8464 296,769 ,626 ,904
18 94,4321 297,621 ,583 ,905
19 94,8381 300,160 ,549 ,906
110 94,8405 300,098 ,519 ,907
111 95,6060 312,570 ,442 ,909
112 93,9500 298,434 ,592 ,905
113 93,8595 298,579 ,615 ,905
114 94,0012 291,403 ,704 ,902
115 94,0917 289,678 ,712 ,902
116 93,9524 293,764 ,703 ,902
117 94,5774 295,431 ,512 ,908
118 94,1952 295,809 ,561 ,906
119 94,5786 297,126 ,514 ,907

A positive correlation was expected between the total scale score and responses given between items. This

indicates that participants have understood questions correctly and given objective answers. The fact that the

total of items and correlation coefficient of an item in the scale was 0,3 and above indicates that distinctiveness

was high (Blyukoztirk, 2011; Tavsancil, 2002). The table demonstrates that when total correlation and items

were removed and considering Cronbach Alpha Values, no item was found to decrease the internal

consistency.

Table 4. Average Scores of Spectator-Based Sports Team Reputation

. Lower %27 Upper %27
N Avg. Sd. Min. Max. p
AvgiSd Avg.1Sd
Team Performance 840 4,830 1,427 1,000 7,000 3,382+1,194 6,044+0,780 0,000
Team Tradition 840 6,293 1,120 1,000 7,000 5,432+1,641 6,858+0,346 0,000
Social Responsibility 840 4,961 1,213 1,000 7,000 3,838+1,083 6,107+0,741 0,000
Spectator Orientation 840 4,978 1,159 1,000 7,000 3,943+1,031 5,971+0,690 0,000
Management Quality 840 5,435 1,358 1,000 7,000 3,902+1,179 6,670+0,439 0,000
Financial Performance 840 5,000 1,443 1,000 7,000 3,611+1,353 6,068+0,954 0,000
spectator-based SportsTeam ¢/ 5 )34 (957 1210 7,000 4,008£0,728  6,2770,304 0,000

Reputation (General)
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It was determined that the team performance average was 4,830+1,427 (Min=1; Max=7), the team tradition
average 6,293+1,120 (Min=1; Max=7), the social responsibility average 4,961+1,213 (Min=1; Max=7), the
spectator orientation average 4,978+1,159 (Min=1; Max=7), the management quality average 5,435+1,358
(Min=1; Max=7), the financial performance average 5,000+1,443 (Min=1; Max=7) and the spectator-based

sports team reputation general average 5,234+0,957 (Min=1.21; Max=7).

Significant differences were tested by dividing supporters as upper 27% and lower 27% according to the SSTR
scores. As a result of the analysis, it was found that the SSTR scores of the upper 27% group were higher than
those of the lower 27% group (p<0,05). According to this result, the scale was determined to be distinctive on a

new sample.

CONCLUSION and DISCUSSION

Partisanship is the most important supportive factor of the football industry. Partisanship is a city ritual carried
out with the participation of team supporters. Being a member of a football association makes a person gain
social status, joy, and a sense of belonging to a family and a team (Eker, 2010). Partisans have a great
contribution to the budget of teams. Only in this way the success achieved in Turkey and Europe will go beyond
being the success of teams alone and turn into the success of a whole which includes partisans (Or, 2009).
Studies have proven that loyal fans get the highest average attendance at stadiums and watch their
competitions (Tapp, 2004). Elahi et al. there are studies showing that team quality and team reputation are

strong determinants of fans' loyalty (Elahi et al., 2018).

A literature review has revealed that there are some limitations and that there is no measurement tool related
to team reputation in Turkey. Hence, considering team reputation as a multi-dimensional concept including
management, marketing, and sociology, it was essential to carry out this study through an adaptation of the
current scale. In this study, which includes 840 spectators, the general reliability coefficient was found as

Cronbach Alpha =0,910.

Reliability coefficients related to sub-dimensions were determined as 0,823 for Team performance, 0,889 for
Social Responsibility Team Tradition, 0,816 for Spectator Orientation, 0,775 for Management Quality and 0,871
for Financial Performance. The team performance average of spectators was found as 4,830+1,427 (Min=1;
Max=7), the team tradition average as 6,293+1,120 (Min=1; Max=7), the social responsibility average as
4,961+1,213 (Min=1; Max=7), the spectator orientation average as 4,978+1,159 (Min=1; Max=7), the
management quality average as 5,435+1,358 (Min=1; Max=7), the financial performance average as
5,000+1,443 (Min=1; Max=7), and the spectator-based sports team reputation general average as 5,234+0,957
(Min=1.21; Max=7).

As a result, in the context of the validity and reliability studies of this study, the Turkish SSTR scale can be used

by researchers as a valid and reliable measurement tool in determining spectator-based team reputation levels.

1710 Yavuz Eroglu, S. & Eroglu, E. (2020). Adaption of the Spectator-Based Sports Team Reputation into
Turkish: A Validity And Reliability Study, International Journal of Eurasian Education and Culture,
Issue: 10, pp. (1704-1721).



IJOEEC (International Journal of Eurasian Education and Culture) (ISSN: 2602-4047)
Vol / Cilt: 5 Issue / Sayi: 10 Year / Yil: 2020

RECOMMENDATIONS

In further studies, different demographical characteristics of spectators and variables can be examined. In
addition, as convenient sampling was adopted in this study, different practices can be applied to different

sample groups of different regions.
ETHICAL TEXT

This study encompasses the adaptation of the spectator-based sports team reputation scale developed by

Wonseok (2015).

The authors thank Eric Jang Wonseok, Ko Yong Jae and Sylvia Chan-Olmsted for permission to make use of their

scale.

No potential conflict of interest was reported by the authors.

In this article, journal writing rules, publishing principles, research and publishing ethics rules, journal ethics

rules are followed. Responsibility belongs to the author (s) for any violations related to the article.

REFERENCES

Acikada, C. (1997). “Turkiye’de spor egitimi veren kurumlarin yeniden yapilandiriimasi ve hakemli galismalarin
gelisimi”. Spor Bilimleri Dergisi, 8 (1), 17-42.

Aksar T. & Merih, K. (2006). Futbol ekonomisi. Literatiir Yayinlari.

Aksar, T. (2005). Endiistriyel futbol. 1. Baski,Literatlr Yayinlari.

Brown, T.A. (2006). Confirmatory factor analysis for applied research. The Guilford Press.

Cerez, H. & Ardahan, F. (2006). Spor kullplerinin etkin yonetimi icin toplam kalite yonetimi. Akdeniz
Universitesi Sosyal Bilimler Yiiksekokulu Seminer Notlar, Antalya.

Dever, A. (2010). Spor sosyolojisi: tarihsel ve giincel boyutlariyla spor ve toplumBaslik Yayinlari.

Eker, G.O. (2010). “Futbolun dayaniimaz cekiciligi, biiylilenen taraftar portresi, fanatizm ve besiktas”. Milli
Folklor Kiiltiir ve Arastirma Dergisi, 22 (85), 174.

Ekmekgi, R. (2009). Sports marketing . Pamukkale Journal of Sport Sciences, 1 (1):23-30.

Elahi, A., Mahmoudi, B. & Akbari Yazdi, H. (2018). “The Impact of Team Reputation and Team Quality on the
Loyalty of the Fans of Iranian National Volleyball Team: A Mediating Role of Satisfaction”. Ann Appl
Sport Sci, 6(4): 39-48.

Hooper, D., Coughlan. J. & Mullen, M.R.. (2008). “structural equation modelling: guidelines for determining

model fit”. Electronic Journal of Business Research Methods, 6 (1): 53-60.

1711 Yavuz Eroglu, S. & Eroglu, E. (2020). Adaption of the Spectator-Based Sports Team Reputation into
Turkish: A Validity And Reliability Study, International Journal of Eurasian Education and Culture,
Issue: 10, pp. (1704-1721).



IJOEEC (International Journal of Eurasian Education and Culture) (ISSN: 2602-4047)
Vol / Cilt: 5 Issue / Sayi: 10 Year / Yil: 2020

Karayol, M. (2019). “Lise diizeyindeki 6grencilerin beden egitimi dersi tutumlarinin ve beden egitimi dersi
sportmenlik davraniglarinin incelenmesi”. International Social Mentality and Researcher Thinkers
Journal, (Issn:2630-631X) (26) 5. 1785-1795.

Mels, G. (2006). LISREL  for Windows: getting started guide. retrieved from
http://www.ssicentral.com/lisrel/techdocs/gswlisrel.pdf. Family Science Review, (11). 354-373

Or, E. (2009). TFF- FGM futbol egitim yayinlari. Elma Basim.

Reyhan, S. & Kolayis, H. (2019). “Profesyonel liglerde gorev yapan futbol hakemlerinin hakemlik deneyimlerine
goére benlik saygisi, kaygl ve mesleki doyum diizeylerinin incelenmesi”, Kocaeli Universitesi Sosyal
Bilimler Dergisi, KOSBED, (37).

Schumacker, R.E., & Lomax, R.G. (2004). “A beginner's guide to structural equation modeling”. Taylor & Francis,
(1) 8.

Serif, M. & Serif, C. (1996). Sosyal psikolojiye giris. Yavuz Sosyal Yayinlar.

Simsek, O.F. (2007). “Yapisal esitlik modellemesine giris, temel ilkeler ve lisrel uygulamalari”. Ekinoks, p.4-22.

Stumer, N. (2000). “Yapisal esitlik modelleri”. Tiirk Psikoloji Yazilari. (6) 3, 49-74.

Tabachnick, B. G. & Fidel, L. S. (2007). Using multivariate statistics. Pearson Education Inc.

Tapp A. (204). “The loyalty of football fans — We'll support you evermore?” Journal of Database Marketing &
Customer Strategy Management. 11(3):203-15.

Waltz, C.F., Strcikland, O.L. & Lenz, E.R. (2010). Measurement in nursing and health research. Springer
Publishing Company, p.176-8.

Wan, T. T. (2002). Evidence-based health care management: multivariate modeling approaches. Springer
science+business media.

Wang, J. & Wang, X. (2012). Structural Equation modeling: applications using mplus: methods and applications.
West Susex: John Wiley & Sons, p.5-9.

Wonseok, E.J., Yong, J. K. & Sylvia, M. C.0. (2015). “Spectator-based sports team reputation: scale development

and validation”. International Journal of Sports Marketing and Sponsorship, 16 (3) pp. 52-72.

1712 Yavuz Eroglu, S. & Eroglu, E. (2020). Adaption of the Spectator-Based Sports Team Reputation into
Turkish: A Validity And Reliability Study, International Journal of Eurasian Education and Culture,
Issue: 10, pp. (1704-1721).


http://www.ssicentral.com/lisrel/techdocs/GSWLISREL.pdf

IJOEEC (International Journal of Eurasian Education and Culture) (ISSN: 2602-4047)
Vol / Cilt: 5 Issue / Sayi: 10 Year / Yil: 2020

SEYIRCi TABANLI SPOR TAKIMI iTiBARI OLCEGININ (STSTiO) TURKCEYE UYARLANMASI:
GECERLIK VE GUVENIRLIK CALISMASI

6z

Bu calismada spor seyircilerinin spor takimi itibarlarini 6lgmek amaciyla Wonseok ve ark.
tarafindan (2015) gelistirilen seyirci tabanli spor takimi itibari 6lgegini Tirkgeye uyarlamaktir. Bu
calisma farkl illerdeki 271'i (%32,3) kadin, 569'u (%67,7) erkek olmak Uzere toplamda 840
taraftar tizerinde yapilmistir. Olgegin yapi gegerligi Dogrulayici Faktdr Analizi ile (DFA) sinanmis
bunun yaninda 6lgut gegerligi incelenmistir. Calisma grubu i¢in modelin anlamli oldugu ve iyi
uyum degerleri Urettigi gorilmustiir. Olcegin genel giivenirlik katsayisi Crombach Alpha= 0,910
olarak bulunmustur. Alt boyutlara iliskin glvenirlik katsayilari yiksek bulunmustur. Taraftarlar
seyirci tabanli spor takimi itibari puanlarina gore alt%27 ve st%27 gruplarina ayrilarak anlamh
farklilk test edilmistir. Analiz sonucunda Ust %27 grubunun seyirci tabanli spor takimi itibari
puanlari alt %27 grubunun seyirci tabanli spor takimi itibari genel puanlarindan yiiksek
bulunmustur (p<0,05). Calismadan elde edilen bulgular yorumlanarak tartisiimis ve bulgulara
gore dlcegin yeni 6rneklem (izerinde de ayirt edici oldugu saptanmistir. Sonug olarak STSTIO
oOlgeginin yapisinin Tirk kiltlrine uygun gecerli ve giivenilir bir lgme araci oldugu soylenebilir.

Anahtar Kelimeler: Spor takim, itibar, seyirci, gliven
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GiRiS

GiunUmuzde en 6nemli sosyal olgulardan biri olarak gosterilen spor, ekonomik, sosyal ve kiltirel bir dinamik
olarak varhigini sirdirmektedir (Reyhan & Kolayis, 2019). Ayni zamanda sporun insanlarin fiziksel, mental,
ruhsal gelisimlerine ¢ok 6nemli katkilari bulunmaktadir (Karayol, 2019). Spor organizasyonlari bir bitln olarak
distnuldigiinde stphesiz ki spor seyircileri bu biitiniin en 6nemli pargalarindan biridir. Serif ve Serif (1996)’e
gore; cikari ayni olan ve bir spor yarismasinda ayni tepkiyi gosteren daha 6nce organize edilmemis insan

grubuna “seyirci” denmektedir (Serif, 1996).

Sporu pazarlamada en etkili kavramlardan biri olarak gorilen seyircilerin taraftarligi, takima olan baghhklar
takima olumlu veya olumsuzluklar yasatabilir. Burada da ele alacigimiz birincil konu itibardir. itibar gerek
yonetimler de gerekse spor dallari ve sporcularda basari faktoriini etkileyen maddi olmayan bir kavramdir.
Kiresellesmenin yogun yasandigl giinimizde takimlar rekabet GstUnligl saglamak, prestij kazanmak, maddi
gelir elde etmek ve uzun vadeli basari saglamak icin yogun bir miicadele vermektedirler. Spor kitleleri pesinden
siiriikleyebilme 6zelliginden dolayi {lkelerin tanitimi agisindan oldukga 6nemli bir olgudur. Ozellikle futbol ayri
bir endistri olarak distinildiaglinde seyircilerin distinceleri takimlarin itibarini ortaya koymaktadir. Seyircilerin
takim hakkindaki bilgisi ve algisi, sosyal sorumluluk anlayisi, finansal performansi, kulibiin vizyon farkindaligi ile

ilgili degerlendirmeleri takimlarin itibarini olusturur.

itibarin literatiir tanimina bakacak olursak, bir kurumun i¢ ve dis paydaslari tarafindan nasil algilandigini
gbsteren soyut bir kavramdir. itibar, gerceklik ile algilama arasindaki kaginilamaz boslugun doldurulmasi ile
ilgilidir. Yani mevcut durumla insanlarin diisiince ve beklentileri arasinda bir bag kurmaktir (Westcott 2016).

Olumlu itibar yaratmak takimlar igin dolayisiyla kullpler agisindan oldukga 6nemli gériilmektedir.

Futbol endustrisi igerisinde spor kulupleri, hizmet Ureten ve Urettikleri hizmeti pazarlayan hizmet kuruluglari
goriniminde (Cerez & Ardahan, 2006) ve ekonomik bir o6rgiit olarak (Aksar & Merih, 2006) islev
gormektedirler. Spor kullplerinin gelirlerini arttirma c¢abalari, spor organizasyonlarinin popiilaritesinin artmasi
nedeni ile gerek medyanin gerekse spor kuruluglarinin bu organizasyonlara olan ilgileri, diger hizmet
sektorlerindeki isletmeler gibi spor sektoriinde de pazarlama odakli yapilanma baslatmistir (Ekmekgi, 2009).
GUnumuzde endustriyel bir nitelige birinen futbolda, sadece bilet satisi ve mag glinii gelirleri gibi klasik
gelirlerin yerini bunlara ilaveten medya yayin gelirleri, sponsorluk, ticari tirlin ve reklam gelirleri gibi daha farkh
nitelikte gelirler almaya baslamistir (Aksar, 2005). Sporun icerisindeki profesyonellesme kavraminin yer
almasiyla birlikte spor kurumunda para olgusunu 6n plana gikarmistir. Dolayisiyla futbol takimlari basari ya da
basarisizlik durumlarinda ekonomik degerleriyle karsilastirilmaktadir (Dever, 2010). Ayrica baska bir arastirmaci
“Spor ekonomik bir yatirrmdir ve takim yoneticileri ekonomik ¢ikar endisesiyle sporcuyu seyircinin istedigi yone

dogru yonlendirmek gereksinimini duyarlar” seklinde ifade etmistir (Acikada & Ergen, 1990).

Yazinda yer alan Spor Takimi itibari iki diisiinceye dayanarak gelistirilmistir: birincisi itibar kolektif diizeyde insa

edilmistir ikincisi ise, itibar, dogrudan spor takimi ile seyirci arasindaki dolayl etkilesimler ve deneyimler sonucu
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ortaya gikmistir. Sonug olarak, Spor Takimi itibari “genel algi” olarak tanimlanmistir. Seyircilerin herkese verdigi
tepkilere dayanan bir spor takimi spor ekibinin 6nceki etkilesim deneyimleri faaliyetlerinden olusmustur
(Wonseok,2015). Yapilan litaretlir taramasinda sinirlamalarin oldugu gorilmus ve llkemizde takim itibari ile
ilgili herhangi bir 6lcim aracinin olmadigi tespit edilmistir. Bu sebeple takim itibari yonetim, pazarlama,
sosyoloji gibi ¢cok yonli bir kavram olarak distnildigiinde boyle bir ¢calismaya ihtiya¢ oldugu disiincesiyle

mevcut Olcegin tGlkemizde de kullanilmasi adina uyarlama c¢alismasi yapilmistir.

YONTEM

Olgegin Tiirkgeye cevirisi

STSTIO’ni Tiirkceye uyarlamasi yapilamadan &nce 6lgegi gelistiren yazarlarla e-posta yoluyla yazismalar
yapilmistir. Olgcegi uyarlamak icin gerekli izinler alinmistir. Gerekli izin alindiktan sonra, dlgegin orijinal formu
(ingilizce) alaninda uzman iki kisi ve ingilizce-Tiirkce ceviri yapabilecek {i¢ kisi tarafindan Tiirkgeye cevrilmistir.
Arastirmacilar tarafindan cgeviriler incelenmis, gevirilerde fikir birligi bulunan maddeler belirlenerek ortak bir
ceviri metni olusturulmustur. Daha sonra Rehberlik ve Psikolojik Danismanlik béliminden iki 6gretim elemani
tarafindan anlamsal, deyimsel, ve kavramsal olarak elde edilen maddelerin degerlendirilmesi istenmistir.
Degerlendirmeler sonucunda diizenlemeler yapilmig ve 6lgegin Tiirkgce formu hazirlanmistir. Son asamada, pilot
uygulama yapmak amaciyla 20 seyirciye 6n uygulama yapilmis ve anlasilmayan bir maddenin olmadigi

gorilerek 6lgcek formuna son sekli verilmistir.
Calisma grubu

Arastirma Siirt, Adana ve Mersin illerindeki 840 taraftar (izerinde yapilmistir. Taraftarlar cinsiyete gére 271'i
(%32,3) kadin, 569'u (%67,7) erkek olarak; yasa gore 373'li (%44,4) 20 ve alti, 375'i (%44,6) 21-30, 92'si (%11,0)
30 Uzeri olarak; medeni duruma gore 311'i (%37,0) evli, 529'u (%63,0) bekar olarak; egitim durumuna gore 89'u
(%10,6) lise ve alti, 713'U (%84,9) Universite, 38'i (%4,5) lisansustl; tutulan takimin maglarina gitme durumu gore

642'si (%76,4) evet, 198'i (%23,6) hayir olarak dagiimaktadir.
Veri toplama araci

Seyirci Tabanh Spor Takimi itiban Ol¢egi (STSTiO): Wonseok ve arkadaslari (2015) tarafinda gelistirilen 6lcek 19
maddeden ve 6 faktérden olusmaktadir. Seyircilere uygun olarak hazirlanan STSTIO Hi¢ Katiimiyorum (1), Biraz
Katilmiyorum (2), Katiliyorum (3), Kararsizim (4), Katihyorum (5), Biraz Katiliyorum (6), Tamamen Katiliyorum (7)
olmak uizere 7’li Likert derecelendirmesi kullanilmistir. Olgegin “Takim Performansi” alt boyutunda 3 madde,
“Takim Gelenegi” alt boyutunda 3 madde, “Takim Sosyal Sorumluluk” alt boyutunda 4 madde, “Seyirci
Oryantasyonu” alt boyutunda 3 madde, “Yonetim Kalitesi” alt boyutunda 3 madde, “Finansal Durgunluk” alt

boyutunda 3 madde yer almaktadir.
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Verilerin analizi ve degerlendirilmesi

STSTIO &lceginin gegerlik ve giivenirlik calismalari igin SPSS 22.0 istatistik paket programlarindan yararlanilmistir.
Olgegin gecerlik calismalarindan yapi gecerligi, dogrulayici faktér analizi (DFA) ile incelenmistir. Dogrulayici Faktdr
Analizi (DFA), gozlenen (observed) degiskenler ile gizli (Latent) degiskenler arasindaki iliskiyi dlcebilen yapisal
esitlik modelinin (YEM) bir tiridir (Brown, 2006). Olgegin giivenirlik calismalari igin ise STSTIO 6lceginin 19
maddesi ve alt boyutlari kapsaminda madde analizi gergeklestirilmis ve Cronbach alfa i¢ tutarlilik katsayisi
hesaplanmistir. Ornekleme iliskin mevcut durumu ortaya koymak lizere tanimlayici istatistikler uygulanmustir.

Calismada literatlrde bulunan arastirmalarda en sik kullanilan uyum iyiligi indeksleri kullanilmistir.
BULGULAR
Seyirci Tabanli Spor Takimi itibari Olgegi Dogrulayici Faktor Analizine

Seyirci Tabanl Spor Takimi itibari Olgeginin daha énceden belirlenmis faktér yapisi dogrulayici faktdr analizi ile

test edilmistir. Dogrulayici faktor analize iliskin diyagram asagida verilmektedir.

Sekil 1. Seyirci Tabanli Spor Takimi itibari Olgegi Dogrulayici Faktér Analizine iliskin Diyagram

Dogrulayici faktor analizine iliskin uyum iyiligi kriterleri asagida verilmektedir.

1716 Yavuz Eroglu, S. & Eroglu, E. (2020). Adaption of the Spectator-Based Sports Team Reputation into
Turkish: A Validity And Reliability Study, International Journal of Eurasian Education and Culture,
Issue: 10, pp. (1704-1721).



IJOEEC (International Journal of Eurasian Education and Culture) (ISSN: 2602-4047)
Vol / Cilt: 5 Issue / Sayi: 10 Year / Yil: 2020

Tablo 1. Seyirci Tabanli Spor Takimi itibari Olgegi Dogrulayici Faktdr Analizi indeks Degerleri

indeks Normal Deger* Kabul Edilebilir Deger** Seyirci Tabanh Spor Takimi
itibar Olgegi

x2/sd <2 <5 3.91 (531.4/136)

GFI >0.95 >0.90 0.94

AGFI >0.95 >0.90 0.92

CFI >0.95 >0.90 0.95

RMSEA <0.05 <0.08 0.06

*, ** Kaynaklar: (Simsek, 2007; Hooper & Mullen 2008; Schumacker & Lomax, 2010; Waltz, Strcikland & Lenz
2010; Wang & Wang, 2012; Siimer, 2000; Tabachnick & Fidel, 2007).

Analiz sonuglari, dogrulayici faktér analizi ile hesaplanan uyum istatistiklerinin 6lgegin daha 6nce belirlenen
faktor yapisi ile kabul edilebilir diizeyde uyumlu oldugu saptanmistir. Standardize edilmis faktor yikleri, t

degerleri ve maddelerin olusturdugu aciklayicilik (R?) degerleri asagida verilmektedir.

Tablo 2. Seyirci Tabanli Spor Takimi itibari Olgcegi Faktor Yiikleri ve Maddelere iliskin Regresyon Katsayilari

Maddeler Faktorler B Std. B S.Hata t p R?
13 <--- F1 0,796 1,000 0,597
12 <--- F1 0,778 0,893 0,040 22,131 p<0,001 0,522
11 <--- F1 0,765 0,939 0,043 21,786 p<0,001 0,502
16 <--- F2 0,825 1,000 0,674
I5 <--- F2 0,876 0,997 0,034 29,112 p<0,001 0,721
14 <--- F2 0,867 0,946 0,033 28,837 p<0,001 0,689
110 <--- F3 0,661 1,000 0,710
19 <--- F3 0,871 1,253 0,062 20,334 p<0,001 0,582
18 <--- F3 0,833 1,231 0,060 20,666 p<0,001 0,627
17 <--- F3 0,641 0,912 0,058 15,606 p<0,001 0,410
113 <--- F4 0,792 1,000 0,694
112 <--- F4 0,763 1,001 0,050 20,131 p<0,001 0,758
111 <--- F4 0,266 0,432 0,061 7,046 p<0,001 0,437
116 <--- F5 0,830 1,000 0,752
115 <--- F5 0,849 1,125 0,040 28,337 p<0,001 0,767
114 <--- F5 0,821 1,051 0,039 27,134 p<0,001 0,681
119 <--- F6 0,709 1,000 0,586
118 <--- F6 0,722 0,982 0,056 17,609 p<0,001 0,606
117 <--- F6 0,773 1,146 0,062 18,355 p<0,001 0,634

F1: Takim Performansi; F2: Takim Gelenegi; F3: Sosyal Sorumluluk; F4: Seyirci Oryantasyonu; F5: Yonetim

Kalitesi; F6: Finansal Performans

Standardize edilmis katsayilar incelendiginde faktor yuklerinin yiksek, standart hata degerlerinin duslk, t
degerlerinin anlamli (p<0,001), R? degerlerinin yiiksek oldugu belirlenmistir. Bu sonuglar énceden belirlenen

faktor yapisina iliskin yapi gegerliligini dogrulamaktadir.
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Olgegin genel giivenirlik katsayisi Crombach Alpha= 0,910 olarak bulunmustur. Alt boyutlara iliskin giivenirlik
katsayilari Takim Performansi 0,823; Sosyal Sorumluluk Takim Gelenegi 0,889; Seyirci Oryantasyonu 0,816;
Yonetim Kalitesi 0,775; Finansal Performans 0,871 olarak saptanmistir. Maddelerin i¢ tutarliliga etkisine yonelik

madde analizi asagida verilmektedir.

Tablo 3. Madde Analizi

Madde silindiginde Madde silindiginde Madde toplam Madde silindiginde
oOlcek puani varyans korelasyonu crombach alpha
11 94,8310 294,634 ,574 ,906
12 94,2881 294,477 ,624 ,904
13 94,7405 292,538 ,596 ,905
14 93,0631 308,145 ,511 ,907
I5 93,1488 306,837 ,519 ,907
16 93,2595 302,250 ,587 ,906
17 93,8464 296,769 ,626 ,904
18 94,4321 297,621 ,583 ,905
19 94,8381 300,160 ,549 ,906
110 94,8405 300,098 ,519 ,907
111 95,6060 312,570 ,442 ,909
112 93,9500 298,434 ,592 ,905
113 93,8595 298,579 ,615 ,905
114 94,0012 291,403 ,704 ,902
115 94,0917 289,678 ,712 ,902
116 93,9524 293,764 ,703 ,902
117 94,5774 295,431 ,512 ,908
118 94,1952 295,809 ,561 ,906
119 94,5786 297,126 ,514 ,907

Maddelere verilen yanitlarin maddeler arasinda ve 6lgek toplami ile pozitif korelasyona sahip olmasi beklenir.
Bu durum katilimcilarin énermeleri dogru anladiklarini ve objektif yanit verdiklerini géstermektedir. Olcekteki
bir maddenin, maddeler toplami ile korelasyon katsayisinin 0,3 ve Uzeri olmasi ayirt ediciliginin yliksek
oldugunu gostermektedir (Buyukoztirk, 2011: 171; Tavsancil, 2002). Tablo incelendiginde madde toplam
korelasyonu ve madde silindiginde Cronbach Alpha degerleri incelendiginde i¢ tutarliigi diisiren madde

bulunmadigi saptanmistir.

Tablo 4. Seyirci Tabanli Spor Takimi itibari Puan Ortalamalari

. Alt %27 Ust %27
N Ort Ss Min. Max.

OrtSs Ort1Ss
Takim Performansi 840 4,830 1,427 1,000 7,000 3,382+1,194 6,044+0,780 0,000
Takim Gelenegi 840 6,293 1,120 1,000 7,000 5,432+1,641 6,858+0,346 0,000
Sosyal Sorumluluk 840 4,961 1,213 1,000 7,000 3,838+1,083 6,107+0,741 0,000
Seyirci Oryantasyonu 840 4,978 1,159 1,000 7,000 3,943+1,031 5,971+0,690 0,000
Yonetim Kalitesi 840 5,435 1,358 1,000 7,000 3,902+1,179 6,670+0,439 0,000
Finansal Performans 840 5,000 1,443 1,000 7,000 3,611+1,353 6,068+0,954 0,000

Seyirci Tabanli Spor Takimi itibari Genel 840 5,234 0,957 1,210 7,000 4,008+0,728 6,277+0,304 0,000
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Taraftarlarin “takim performansi” ortalamasi 4,830+1,427 (Min=1; Maks=7), “takim gelenegi” ortalamasi
6,2931£1,120 (Min=1; Maks=7), “sosyal sorumluluk” ortalamasi 4,961+1,213 (Min=1; Maks=7), “seyirci
oryantasyonu” ortalamasi 4,978+1,159 (Min=1; Maks=7), “y6netim kalitesi” ortalamasi 5,435+1,358 (Min=1;
Maks=7), “finansal performans” ortalamasi 5,000£1,443 (Min=1; Maks=7), “seyirci tabanl spor takimi itibari

genel” ortalamasi 5,234+0,957 (Min=1.21; Maks=7) olarak saptanmistir.

Taraftarlar seyirci tabanli spor takimi itibari puanlarina gore alt %27 ve lst %27 gruplarina ayrilarak anlamli
farklilik test edilmistir. Analiz sonucunda Ust %27 grubunun seyirci tabanli spor takimi itibari puanlari alt %27
grubunun seyirci tabanli spor takimi itibari genel puanlarindan yiksek bulunmustur (p<0,05). Bu bulguya goére

oOlgegin yeni 6rneklem Uzerinde de ayirt edici oldugu saptanmustir.
SONUC ve TARTISMA

Futbol endistrisinin en dnemli destekleyici faktoru taraftarlik olgusudur. Taraftarlik, temel itibariyle takima
gondl veren kisilerin katilimi ile gergeklestirilen bir kent ritGelidir. Bir futbol dernegine lye olmak kisiye, bir
aileye, bir takima ait olma duygusu, mutlulugu vermekte ve kisiye sosyal statii kazandirmaktadir (Eker, 2010).
Kuliibln her kurusunda taraftarin biyuk bir katkisi vardir. Tirkiye’de ve Avrupa’da elde edilen basarilar, ancak
bu sekilde “kulliptekilerin” basarisi olmaktan cikip taraftarin da iginde oldugu bir bltinin basarisi haline
gelebilir (Or, 2009). Arastirmalar sadik taraftarlarin stadyumlara en yiiksek ortalama katilimi elde ettigini ve
yarismalarini izledigini kanitlamistir (Tapp, 2004). Elahi ve ark. takim kalitesinin ve takim itibarinin taraftarlarin

sadakatinin gicli belirleyicileri oldugunu gosteren galismasi mevcuttur (Elahi et al., 2018).

Yapilan litaretur taramasinda sinirlamalarin oldugu gorilmus ve llkemizde takim itibari ile ilgili herhangi bir
Ol¢iim aracinin olmadigi tespit edilmistir. Bu sebeple takim itibari yonetim, pazarlama, sosyoloji gibi cok yonla
bir kavram olarak distnuldigiinde boyle bir calismaya ihtiyac¢ oldugu dislincesiyle mevcut olcegin tlkemizde
de kullanilmasi adina uyarlama ¢alismasi yapilmistir. 840 taraftar (izerinde yapilan ¢alismada kullanilan 6lgegin
genel glvenirlik katsayisi Crombach Alpha= 0,910 olarak bulunmustur. Alt boyutlara iliskin glvenirlik katsayilari
Takim Performansi 0,823; Sosyal Sorumluluk Takim Gelenegi 0,889; Seyirci Oryantasyonu 0,816; Yonetim
Kalitesi 0,775; Finansal Performans 0,871 olarak saptanmistir. Taraftarlarin “takim performansi” ortalamasi
4,830+1,427 (Min=1; Maks=7), “takim gelenegi” ortalamasi 6,29311,120 (Min=1; Maks=7), “sosyal sorumluluk”
ortalamasi 4,961+1,213 (Min=1; Maks=7), “seyirci oryantasyonu” ortalamasi 4,978+1,159 (Min=1; Maks=7),
“yonetim kalitesi” ortalamasi 5,435+1,358 (Min=1; Maks=7), “finansal performans” ortalamasi 5,000+1,443
(Min=1; Maks=7), “seyirci tabanl spor takimi itibari genel” ortalamasi 5,234+0,957 (Min=1.21; Maks=7) olarak

saptanmistir.

Sonug olarak, bu calismadaki gecerlik ve givenirlik calismalari baglaminda, STSTIO Tirkge formunun
seyirciler/taraftarlarin takim itibari duzeyini belirlemede gecerli ve guvenilir bir 6lgme araci olarak

arastirmacilar tarafindan kullanilabilecegi séylenebilir.
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ONERILER

ileride yapilacak calismalarda seyircilerin farkli demografik 6zellikleriyle ( maddi gelir, medeni durum, egitim
durumu vb.) degiskenlerle iliskilendirilerek incelenmesi 6nerilebilir. Ayrica calismamizda kolay o6rnekleme

yoluna gidilmistir. Dolayisiyla farkh 6rneklem guruplarina, farkh bolgelere uygulamalar yapilabilir.

ETiK METNi

Bu galisma, Wonseok (2015) tarafindan gelistirilen seyirci temelli spor takimi itibar 6lgeginin uyarlanmasini

kapsamaktadir.

Yazarlar, 6lgeklerini kullanma izni igin Eric Jang Wonseok, Ko Yong Jae ve Sylvia Chan-Olmsted'e tesekkir

ederler.
Yazarlar tarafindan herhangi bir potansiyel cikar catismasi bildirilmemistir.

Bu makalede dergi yazim kurallari, yayin ilkeleri, arastirma ve yayin etigi kurallari, dergi etik kurallari takip

edilmektedir. Makale ile ilgili her tiirlii ihlalde sorumluluk yazar (lar) a aittir.
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